Church Times Advertising Policy
When advertising through Church Times, we recommend their ‘Until-Filled’ option for a 13cm high x 8.5cm wide advert. This initially starts with four weeks in the paper at a cost of £1050 (correct at January 2024) and online until the closing date. After a six-week print break, if recruitment was unsuccessful, you can re-run the advert in the paper on a week-by-week basis for free.
Key points to note:
· [bookmark: _GoBack]The advert is paid for by parishes and not by the Diocese. 
· 200 word count maximum for advert to allow for a minimum font size 8pt
· Church Times booking deadline is 2pm on the Friday before you wish your advert to appear in the publication, with artwork to be sent by 10am on Monday of the week you wish to advertise. Please get requests to the Communications Team by Thursday of the week before you wish to advertise to give time for the artwork to be created. 
· The advertiser has up to three months (from the final date of the initial advert) to decide whether the initial advertisements have been successful. If no contact is made with Church Times within that time, the ‘until-filled’ option lapses. 
· Any changes of copy other than new closing/interview dates will result in a new contract and hence new charge. 
· Church Times reserves the right to ‘rest’ adverts after 26 weeks of continued advertising of the same post. This would be for a period of 12 weeks after which the advertiser may re-instate the advert.  


 

